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•• Market analysisMarket analysis
•• Type of shoppersType of shoppers

•• Products researchProducts research

Phase 1Phase 1

Male grooming products displayMale grooming products display

Phase 2Phase 2
•• Guidelines for designGuidelines for design
•• Concept  generationConcept  generation
•• Concept evaluationConcept evaluation

Phase 3Phase 3

•• Final design Final design 
•• Choice of materialsChoice of materials

•• Technical specificationTechnical specification
-- mechanical partsmechanical parts
-- electrical parts electrical parts –– the display containsthe display contains
the light modulation system which enables light the light modulation system which enables light 
intensity and colour changes with proximity of the customerintensity and colour changes with proximity of the customer

Phase 4Phase 4

•• Final workshop Final workshop 
•• Concept realisationConcept realisation

Development Development 
Stages ofStages of
POPPOP

Final design CAD Final design CAD 
modelmodel

Sketch of Sketch of 
the conceptthe concept

Concept 2Concept 2

Concept 3Concept 3

The productThe product


