
Af ter  connec t ing the wires, the screens, 
belt  and l ights  are  ready to  use.

DR AW AT TENTION.  The colour  contrast  and dist inc t ive  
overal l  shape of  the display  wi l l  mak e i t  s tand out  in  the 
store. Movement  and c l ips  on the screens  wi l l  t r igger  the 
consumers  cur iousit y. 

ERGONOMICS.  When approaching the display  the 
screens  are  comfor tably  located at  eye level . 
Produc ts  on the belt  are  access ible  f rom al l  s ides.

INTER ACTION.   On the shor t  s ides  the consumer can interac t  more 
ac t iv ly  with  the display. The s ide provides  some pr ivac y whi le  other  
consumers  can interac t  with  the unit  f rom al l  other  di rec t ions  
s imultaneously.

ASSEMBLY.  The construc t ion is  l ight  and made in  three 
par ts  that  are  eas i ly  assembled by two persons in  the store.

NE W C AMPAIGN.  Changing season, changing 
st y le. With interchangeable  mark et ing, just  of f  
with  the old  on with the new!

MAINTENANCE.  Access  e lec tronics  and machiner y  for  
maintenance by removing the s ide panel .

The moving produc ts  catch the 
eye and interest  of  the consumer.

New sur face graphics  can eas i ly  be appl ied 
us ing for  instance sel f  adhesive v inyl .

The brand logo is  v is ib le  f rom al l  angles. Together  
with colours, shape and graphics  the brand and 
brand image is  c lear ly  communicated.

On the interac t ive  screens  the user  can f ind 
produc t  information and do a  shor t  quiz  to  
get  a  personal  purchase recommendat ion.

Pack aged produc ts  ready for  the cass ier  are  
stored in  the lower  shelves

A warm glow in  contrast  with  the stark  
black  colour  invites  you to  approach.

The display  requires  a  regular  230V power  
input .

New sof twares  for  the screens  can eas i ly  
be uploaded to  the unit .

Produc t  ref i l l ing is  done easy  f rom both 
s ides.

The belt  i s  located at  a  comfor table  height  to  pick  
up and test  the produc ts . Even when standing c lose 
look ing at  the screens  you can see them pass  by.

Eye level  screens  mak e you stop 
instead of  walk ing by.

C
O

N
S

U
M

E
R

R
E

T
A

IL
E

R

T H E  A D O N I S  C A T W A L K
Design of  a  Point  of  Purchase Display
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